




The 2010 Foundati on for Rural Service (FRS) Youth 
Tour brought 102 high school juniors representi ng 67 
telecommunicati ons companies from across the United 
States to our nati on’s capital this summer. Each year, Molalla 
Communicati ons parti cipates in this tour by selecti ng two 
Molalla area juniors to represent the cooperati ve: David 
Madison of North Clackamas Christi an School and Rachel 
Wallace of Molalla High School. For the very fi rst ti me, 
MCC experienced the pleasure of sending one of its own 
Member Support Representati ves, Bert Pitman, to be a 
student chaperone. Bert, David, and Rachel report the trip 
was “amazing”. They were aff orded the opportunity to visit 
historic sites, learn about governmental processes and 
the telecommunicati ons industry, including the upcoming 
Nati onal Broadband plan and its eff ects on rural America. If 
you know a high school junior who would be interested in 
traveling to Washington D.C. for the educati onal experience 
of a lifeti me, visit molalla.com this winter to learn more 
about this MCC sponsored program.

Rachel Wallace, Bert Pitman (both left ), David Madison (right), pose 
with the MCC Board of Directors aft er their trip to Washington, D.C.

�D�������^���Z�}�o���Œ�•�Z�]�‰�•�W Molalla Communicati ons received 25 applicati ons from eager students in our community, 
applying for MCC’s College Scholarship program. Each year, the MCC Board of Directors chooses fi ve recipients to 
receive $2,500 in Scholarship money totaling $12,500. The MCC Board of Directors is pleased to announce your 2010 
Scholarship winners pictured below. These are outstanding students. Each one has demonstrated hard work in their 
academics, abundant involvement in community service, as well as strong plans for furthering their educati on. 

�&�Z�^�� �˜�� �D������ �^���Z�}�o���Œ�•�Z�]�‰�W��Kelila Eichstadt of Molalla 
High School (pictured right with MCC Board) has been nati onally 
recognized by the Foundati on for Rural Services (FRS), with whom 
Molalla Communicati ons is a partner. For many years MCC has 
been working with FRS to provide students with opportuniti es like 
the Washington D.C. Youth Tour and scholarship awards. This is an 
accomplishment for Kelila, because the award is competi ti ve on a 
nati onal level and only 30 students are selected by FRS to receive 
a $2,500 college scholarship. MCC is pleased to have been able to 
contribute an additi onal $500 toward Kelila’s award from FRS. 

It was great to see so many familiar and happy faces at 
MCC’s Annual Member Appreciati on Day held in July 
at Clark Park. Members of the Cooperati ve att ended 
the Annual Meeti ng and took home patronage checks. 
Families and friends of MCC gathered together to 
enjoy a BBQ hotdog lunch, infl atable att racti ons, and 
entertainment by our clown and sti lt walker. Local 

businesses and organizati ons presented informati on and services to 
our membership. Groups such as the Molalla Mom’s Club, off ered 
face painti ng and volunteers from the Molalla River Academy served 
lunch to our Membership. We esti mated that over 2,000 hotdogs were 
served during the event. Overall, a fun and worthwhile opportunity for 
fellowship the enti re family enjoyed!

Sarah and Rachel Palmer Clint Schaefer Jessica Adams Jared Schaefer



Oregon 
Business 
magazine’s 
17th annual 
100 Best 
Companies 
to Work For 
in Oregon 
announced 
and published 
the winners 
for 2010. 
With nearly 

20,000 employees parti cipati ng this 
year, The 100 Best project recognizes 
companies for excellence in retenti on 
and rewards, work environment, 
decision-making and trust, 
performance management, career 
development and learning. More than 
300 companies parti cipated in this 
year’s 100 Best survey, which analyzes 
Oregon companies’ best practi ces in 
creati ng great places to work. 

Molalla Communicati ons Company 
(MCC) placed 4th amongst 100 
employers in the small business 
category. Additi onally, MCC placed in 
the top 3 overall category winner in 

Benefi ts & Compensati on as well as 
Employer Survey of Benefi ts.

The community is very dear to MCC 
and it shows! The MCC workforce 
parti cipates in annual stewardship 
goals, last year achieving over 400 
cumulati ve hours serving those in 
need in Molalla/Mulino. As one 
worker put it “It is great knowing that 
we make a positi ve diff erence in our 
community. You can’t pay someone to 
care!” 

The staff  demonstrates pride in caring 
for their members not only through 
outstanding support service (with 
service rati ngs averaging 4.77 in 
2009 on a 5.0 scale), but also in their 
compassion for one another. “Our 
caring and dedicated employees are 
the heart and soul of this company,” 
says one team member.

The focus on community and 
fulfi llment of their mission “enriching 
our members’ lives” stands out as one 
of the strongest reasons MCC staff  
thinks this company is an excepti onal 
place to work. Encouragement to 

parti cipate 
in the community 
is evident. Benefi ts off ered 
to staff  include paid ti me matching 
programs for community service 
as well as relocati on incenti ves 
encouraging staff  to move to the 
area. Other comments such as 
“excellent healthcare” and “family 
like atmosphere” are oft en expressed 
att ributes among the anonymous 
survey responses validati ng the top 5 
ti tle.

Through programs like economic 
development and extensive 
involvement with the Molalla Adult 
Center and Molalla Service Center, 
MCC conti nuously demonstrates its 
commitment to bett ering those it 
serves. When asked what specifi c 
thing about MCC makes it great, 
a staff  member wrote, “The level 
of support to our community is 
unmatched in Molalla. The care and 
stewardship that our employees 
provide in the community is 
outstanding.”

The winners are available on the website and can be viewed at OregonBusiness.com.


